SUPERBOWL WEEK  ,an.30-FeB.5
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SUPER BOWL XI.VI

1,250 SPOTS PER UNIT PER DAY

TOTAL PROGRAM SPOTS 70,000
TOTAL DISPLAY TIME 560,000 Seconds
TOTAL ADVERTISING HOURS 156
COST PER SPOT $0.17
TOTAL CAMPAIGN COST $12,000 /Net 7 Days
TOTAL PROGRAM SPOTS 35,000
TOTAL DISPLAY TIME 280,000 Seconds
TOTAL ADVERTISING HOURS 78
COST PER SPOT $0.23
e TOTAL CAMPAIGN COST $8,000 /Net 7 Days
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